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Industry network for laboratory tech, analysis, biotech, chemistry and pharma 
LabCircle.net is the first online business network for the global “Analytica” sector 
Everyone is talking about networking, but in actual practice, setting up and maintaining a contact network can be very difficult. By establishing the online platform “LabCircle.net”, Munich International Trade Fairs and “Chemie.DE Information Service GmbH” are offering an effective tool for professional networking that is exclusively for the laboratory-technology, analysis, biotechnology, chemistry and pharmaceutical sectors.

Berlin/Munich, May 9, 2006 – Business-to-business exhibitions like Analytica are important tools when maintaining personal business contacts and establishing new ones. But what do you do in between exhibitions and other events? To help you initiate and strengthen your contacts during these interim periods, Analytica and Chemie.DE have made a new networking tool available on the Internet: LabCircle.net celebrated its premiere at Analytica 2006. It is the virtual platform where members of the global laboratory community can strengthen their contacts all year.

Contact networks help people gather information, search for business partners, find new customers and employees and post personal and company profiles. These immense networking capabilities are in contrast to the effort that would be needed to set up and maintain a functioning contact network, which should not be underestimated. 
Thanks to LabCircle.net (www.labcircle.net), now a globally oriented platform is available online that makes networking within various sectors of the chemistry and life-science sectors both simple and efficient. The objective of LabCircle.net is to give members an opportunity to make new contacts and improve existing ones around the clock.
In actual practice, LabCircle.net members post their company particulars and contact information as well as their interests and areas of expertise in an individual profile. An extensive range of search functions allows users to search among the members’ profiles according to various criteria such as name, company, function, “members searching for …”, “members offering …,” etc. These search functions can be used to research old acquaintances as well as new contacts who work at specific companies or in specific areas of expertise. There is also a revolutionary “I am an Analytica participant” search function that allows visitors to contact exhibitors or other visitors. As a result, this platform promotes higher-quality business contacts between visitors who attend Analytica.
The invitation function at LabCircle.net is a convenient way to add other people to your personal network. Doing so makes their contact information available for communication later. To ensure information privacy, each member decides for himself which information in his personal profile may be passed on which members within the network. LabCircle also allows you to analyze various networks and how they interact with one another to find out how many “degrees of separation” there are between various members. 

If your search fails to produce an appropriate contact in a specific area, professionally moderated forums on various industry topics allow you to participate in open discussions. This is an effective way to find contacts for specific issues. At the same time, the forums are a medium for an open and, therefore, far-reaching exchange of information and transfer of know-how. The fact that the LabCircle.net-Club focuses on specific industries and its international orientation guarantee long range and the availability of competent contacts. The range of functions at LabCircle.net is rounded out by additional features like a calendar function for central scheduling and a mail-box function for direct communication. 
The technical basis for Labcircle.net is the OpenBC platform solution developed by the European business network of the same name. Unlike this general networking portal, LabCircle.net focuses on members of and topics of interest to the laboratory-technology, analysis, biotechnology, chemistry and pharmaceutical sectors.

LabCircle.net can be reached at www.labcircle.net. Basic membership is free of charge. Premium membership with additional benefits costs EUR 7.95 per month. When members register, they are granted one month of premium access for test purposes.

###

About Analytica:

Analytica, which includes the Analytica Conference, is the leading European trade fair for analysis, laboratory technology, biotechnology and the life sciences, high-tech laboratory automation and data and process management. It is held in Munich, the leading trade-fair venue and business location in the world. 

Visitors include decision-makers and users from the chemical, medical and pharmaceutical sectors as well as industrial and government research organizations. Analytica is held every two years and has established itself as a central marketplace for marketable products and solutions in the fields of instrumental analysis, diagnostics, laboratory technology and biotechnology. The 21st Analytica is being held at the New Munich Trade Fair Centre from April 1 – 4, 2008. 

Analytica is part of Analytica World, the international network of trade fairs: Analytica World includes the trade fairs Analytica, AnalyticaChina (Shanghai, Sept. 19 – 21, 2006) and Analytica-Anacon India (Bangalore, Nov. 16 – 18, 2006). Additional information about the fair(s) and the program of events is available on the Internet at www.analytica.de and www.analytica-world.com.

Exhibitor and visitor statistics for Analytica are verified by an independent auditor on behalf of the FKM (Society for the Voluntary Control of Fair and Exhibition Statistics). Exhibitor and visitor statistics for the trade fairs held in other countries are also verified by neutral parties. 
Additional information for the press is available on the Internet at www.analytica.de under "Press". An extensive archive of photographs from Analytica 2006 is available in our online media database at www.media.messe-muenchen.de/Analytica.

About Messe München International (MMI)
Messe München International (MMI, Munich Trade Fairs International Group) is one of the world´s leading trade-fair companies. It organises around 40 trade fairs for capital and consumer goods, and key high-tech industries. Each year over 30,000 exhibitors from more than 100 countries, and over two million visitors from more than 200 countries take part in the events in Munich. In addition, MMI organises trade fairs in Asia, Russia, the Middle East and South America. With four subsidiaries abroad and with 62 foreign representatives serving 86 countries, MMI has a truly global network.
Contact for journalists:

Ellen Richter-Maierhofer, Analytica Press Office, 

Tel.: (+49 89) 949-20650, E-mail: ellen.richter-maierhofer@messe-muenchen.de



















